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Western Farmers Service Territory
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WFEC Strategic Vision for EV’s

4

Coordinated 
Market 

Development 
Efforts with 

OK EV 
Coalition

Education and 
Marketing

Infrastructure 
Development

Dealer 
Development



Education & Marketing … 2018 & Beyond

Educating Ourselves

• Why EV? Does it fit Rural Oklahoma

Everybody Wins

• Fleet Conversion

Can’t sell what you don’t live! 

• EV Rates Workshops

Beauty & the Beast

Educating our Consumers

• OK EV Coalition

• Quarterly Messaging 

• EV Ride & Drive Events

• EV Rates & Rebates

• “Plug in to Win” Campaign

EV might be right for everybody …  

But it might be right for you!                        
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Vision for Infrastructure Development

6



Results … still in progress but the network to be commercially available by end of 2019!
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Dealer Development … Q4 2019 & Beyond
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Questions
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John Howat – National Consumer Law Center - jhowat@nclc.org13

0%

5%

10%

15%

20%

25%

30%

35%

40%

Less than
$20,000

$20,000 -
$39,999

$40,000 -
$59,999

$60,000 to
$79,999

$80,000 to
$99,999

$100,000
to

$119,999

$120,000
to

$139,999

$140,000
or more

Forgo Necessities at Least Once in 2015 to Pay 
Utility Bill: Midwest Census Region

Source: US Energy Information Administration, 2015 Residential Energy Consumption Survey Microdata



John Howat – National Consumer Law Center - jhowat@nclc.org14

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

White African American American Indian or

Alaska Native

Asian 2 or More Races

Selected

Frequency of Reducing or Forgoing Basic Necessities Due to Home 

Energy Bill 

by Race- Midwest Census Region 

Almost every month Some months 1 or 2 months

Source: US Energy Information Administration, 2015 Residential Energy Consumption Survey Microdata



People in 

Households 

Without a Vehicle, 

2016

Source: Steven Ruggles, 

Katie Genadek, Ronald 

Goeken, Josiah Grover, 

and Matthew Sobek. 

Integrated Public Use 

Microdata Series: Version 

7.0 [dataset]. 

Minneapolis, MN: 

University of Minnesota, 

2017. 

https://doi.org/10.18128/

D010.V7.0
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NCLC transportation electrification principles
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 Advance solutions that will --

1. Increase transportation access and security for economically 

disadvantaged consumers

2. Equitably allocate costs and benefits for economically  disadvantaged 

consumers

3. Reduce air pollution to achieve public health benefits 

4. Reduce carbon/GHG emissions
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In Recognition of Earth Day, EVHybridNoire launches, 
“Drive the Future – HBCU Tour 2019”

• First event of its kind in the country targeting these 
Prestigious Institutions

• Audience: Morehouse School of Medicine, Clark 
Atlanta University, Spelman College and Morehouse 
College students, faculty, staff, and surrounding 
community members

• Potential reach: 13,000+

• Purpose: to engage, educate, and provide opportunities 
to ”Touch, Feel, Drive” EVs

• Learn about EVs / dispel myths about EVs

• Ride and Drives with Auto Brands 

• Learn about financial benefits/public health 
impacts / employment opportunities in renewable 
energy

• EV Display by Diverse EV owners / Alumni / 
Engagement with these owners 25Drive The Future Series 

https://www.youtube.com/watch?v=LYZsy1375WQ
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