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Recreation dependence in the U.S.
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Data source: U.S. Department of Agriculture, Economic Research Service. County Typology Codes.



Recreation economies bring more people

Net migration, 2010-2019
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Data Sources: U.S. Department of Commerce. 2021. Census Bureau, Population Division, Washington, D.C., reported by Headwaters Economics’ Economic
Profile System, headwaterseconomics.org/eps.



Recreation economies bring wealth

Percent of counties where people moving in earn
more than current residents
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Data Source: U.S. Internal Revenue Service. 2020. SOI Tax Stats — Individual Income Tax Statistics — ZIP Code Data.




Outdoor recreation is more than tourism

US Jobs by Industry in 2020

Retail Trade

Arts, Hotels, Food Services
Manufacturing

Government

Warehousing, Transportation
Wholesale Trade

Real Estate, Finance, Utilities
Construction

Education, Health Care

Professional Services

Fishing, Hunting, Agriculture

Data source: Bureau of Economic Analysis, Outdoor Recreation Satellite Account. Downloaded from https://headwaterseconomics.org.



Benefits to communities can be measured

This independent economic analysis finds that the
Great American Rail-Trail® could generate annually:
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Source: https://headwaterseconomics.org/outdoor-recreation/



Benefits to communities can be measured
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Methow Vdlley, WA Whitefish, MT

Return to community: $6 income per $1 Return to community: $2.50 income per $1
invested invested

Source: https://headwaterseconomics.org/outdoor-recreation/
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Why do we need to know how much outdoor recreation is happening?

U.S. Forest Service Recreational Visits & Budget, 2007-2017
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Recreation counting, 2.0

* Using novel data to
forecast:

1. Over time

2. Over space

https://headwaterseconomics.org



Many different sources

Photo-sharing & @
social media
O
'K, Fitness-tracking §TRAVA
Q Search engine Go gle

trends

D Cell phone data
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Select trail: [(All)

Measuring Trail Use in Montana’s Bridger Mountains

79 days sampled from: 6/27/2021 to 9/13/2
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Data source: Infrared counters installed from June to Sept 2021. Due to out-and-back use, unigue individuals are about half of total traffic.
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Subscribe to updates!
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Thank youl!
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Megan Lawson, Ph.D
megan@headwaterseconomics.org
406-570-7475
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